Year 9 Business: What will | learn about in
Business?

Create and complete market research

Finance and pricing strategies

Wk8

Types of Market research
D Producing and delivering a business pitch
Ll

Creating a promotional campaign

Wk5

Planning a business
pitch

Creating
promotional
campaign

Types of promotion Branding

What is an
entrepreneur?

Business EQ:
What is the purpose and role of a business?

Key Concepts: Relationships,

Perspective & Culture




What will | learn about in Year 10 OCR
Enterprise & Marketing?

TA4Review EQ: .

Brand Brand or fail?
proposal &
pitch

Key Concepts:

People, purpose, relationships &
Creativity

Tl

TA3 Plan & TA2 Design a
pitch a promotional

proposal campaign

TA4 Pricing TA5 Risks TA1Brand TA1 TA1
strategies identity Branding Competitor
methods analysis

TA4 costings,
revenue,

breakevep &
profit

TA3.2 Product proposal TA3.1 Design mix TA2 Customer

,:F‘ Profile

TA3.1 Product

roposal
prop TA1 Sampling methods
EQ: /
Knowing your market is more EQ:
important than the product Knowing your market is more
important than the product
Key Concepts:
Communication, Key Concepts:
'dentlty & qnqu5|s Communication, identity &

analysis

TA1 Market Research



What will | learn about in Year 11 GCSE Business?

EQ:

What happens in the rest of the
world doesn't affect me?

Key Concepts:

People, culture and relationships

Tl

2> Cash & 4 E.rjvti)ronment
Cashfl
o 6.1a Ethical al 6.2 The —_
influences Consideratio Economic 6.3 Globalisation

Climate

ns
5.4 Break Even

4.6 Working
with Suppliers 4.5 Business Location

5.3 Revenue, Costs &
Profit and Loss

4.3 The sales process &
Customer services

5.2 Sources of

- .4 Consumer Law
Finance

4.2 Quality of
goods and
services

Q1

5.1 The role of the
Finance function

EQ: /
Money makes the world go EQ:
round? If your product is right people will by it?
Key Concepts:
Key Concepts:
Communication, identity &
Culture, communication, analysis

purpose

4.1 The production
process



